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American women probably all owe 
designer Diane von Furstenberg a thank- 
you note. After all, she liberated them from 
boxy suits in the 1970s with her iconic wrap 
dresses, made it possible to wear prints 
without looking like an overstuffed sofa, and 
now helps vault young designers (Billy Reid, 
Jason Wu, Rodarte) into the public eye 
as the president of the Council of Fashion 
Designers of America (CFDA). But at a 
very hot 64, she’s not slowing her invariably 
high-heeled pace. Last year, she launched a 
tabletop and bedding collection bearing her 
trademark exotic-meets-elegant prints, and 
this fall she debuted a new fragrance, Diane 
(her first since Tatiana debuted in 1975). We 
chatted with her just after her Spring 2012 
runway show in New York. JENNIFER BARGER

“I am still so passionate about what 
I do. I’m empowering women by 

making them look beautiful. That 
keeps me relevant and gives my life 

a purpose. It’s a nice feeling!”

A True 
Frock Star
Icon Diane von Furstenberg 
empowers stylistas with wrap 
dresses, prints and perfume

So what does Diane 
the perfume smell like?
Delicious! I have nothing more 
personal to offer. It’s got fran-
gipani, which is very clean and 
optimistic, and violet, which is 
different and very discreet. It’s 
very yin and yang.

You’re known for prints. How 
do you do them but not make 
them frumpy?
I teach my designers to make 
prints with movement. It’s like an 
animal. Deer, fish and leopards 
have movement when they walk, 
and I think that’s key. For Spring 
2012, I did prints inspired by 
modern Africa. 

What’s it been like heading 
up the CFDA?
It’s been wonderful, because I like 
the idea of giving back, teaching 
things and giving away knowledge.

What keeps you going after 
decades in the business?
I am still so passionate about 
what I do. I’m empowering 
women by making them look 
beautiful. That keeps me relevant 
and gives my life a purpose. It’s a 
nice feeling!

You launched a home 
collection last year. Has 
that been hard to design?
It comes natural to me, because 
it’s all about prints, colors and 
living comfortably in this non-
formal chic. I think the pieces 
look bohemian, like things you’ve 
bought all over the world.

How do you dress well
as you get older?
There are some things I can no 
longer wear, but I think the most 
important thing in life is to be 
confident, to be who you are and 
the best that you can be. I just try 
for practical and effortlessly chic.

SCENT SENSIBILITY
“Perfume has been a weapon for 

women since antiquity,” says legendary 
designer Diane von Furstenberg. She just 

launched her second-ever scent, Diane 
($85-$110, Bloomingdale’s, 5300 West-
ern Ave., Chevy Chase.; 240-744-3700). 

It’s a blend of frangipani and violet 
that’s both lush and modern, much 

like von Furstenberg herself.

You dress women of a 
variety of ages — did 
you ever expect that 
would be the case?
It’s funny, when I was in my 
early 20s and I designed the 
wrap dress, my mother, who 
was in her 40s, wore it. And 
now I’m a grandmother, 
and I see them in the show-
room, and I think, ‘What 
a dress, I would buy that!’ 
It’s kind of a dress for the 
beginning of your life, but
it works later, too.

Von Furstenberg 
was born in Belgium, 
but lives and works 

in New York. Her 
Euro-American 

clothing is sold in 
numerous D.C. outlets 

(Bloomingdale’s, 
Urban Chic)and at 

Dvf.com. 

Bright hues and bold patterns 
star in DVF’s fall bags including 
a blue hobo ($545, Dvf.com), a 
printed one ($425, Netaporter.
com) and a lemony clutch 
($345, Shopbop.com).

Nancy Reagan adored peonies. Laura Bush 
wanted Texas wildflowers in daughter Jenna’s 
wedding bouquets. Michelle Obama leans toward 
modern posies — orchids, blooming branches. 

Reading longtime White House floral designer 
Nancy Clarke’s “My 
First Ladies” ($22, 
Sellers Publishing) 
won’t reveal too many 
dishy, behind-the-

scenes moments at 1600 Pennsylvania Ave. But 
readers will get sentimental recollections of first 
families from the Carters through the Obamas, all 
through the lens of the bouquet arranger-in-chief. 

Photos provide a peek into State Dinners and his-
toric events you probably didn’t witness. The 1979 
Camp David Peace Accords were brokered around 
yellow tulips; a 2005 dinner for the prime minis-
ter of India had elephant centerpieces formed of 
green mums.

But what’s most interesting here is the mam-
moth effort Clarke reveals it takes to put on parties 
at the executive mansion, i.e. months of prepping 
for Christmas decorations, floral designers sleep-
ing on an air mattresses the night before Obama’s 
inauguration. She makes creating pretty flowers 
seem like a job that’s both tough and terrifically 
rewarding. JENNIFER BARGER

She Promised Them a Rose Garden

First Lady Nancy Reagan 
and former White House 
floral designer Nancy Clarke 
discussing arrangements in 
the spring of 1986. 

RUNWAY 
BESTSELLER

“I am still so passionate about what 

formal chic. I think the pieces 
look bohemian, like things you’ve 
bought all over the world.

How do you dress well

There are some things I can no 
longer wear, but I think the most 
important thing in life is to be 
confident, to be who you are and 
the best that you can be. I just try 
for practical and effortlessly chic.

You dress women of a 
variety of ages — did 

It’s funny, when I was in my 
early 20s and I designed the 
wrap dress, my mother, who 
was in her 40s, wore it. And 

and I see them in the show-
room, and I think, ‘What 
a dress, I would buy that!’ 
It’s kind of a dress for the 
beginning of your life, but

1. COLOR BLOCKADE: Metallics meet Mondrian-esque 
shades in the Darla top ($245; Dvf.com) and Potter pants 
($375; Dvf.com). Bag and shoes runway only.

2. RED STAR: Von Furstenberg’s evening wear often refer-
ences her Studio 54 days in the 1970s, as in the dazzling 
crimson column Marisa dress ($1,600; Dvf.com).

3. FRANKLY SCARLET: Rusty hues for day include the Marie 
skirt ($298; Dvf.com), the Floriana silk top ($298; Dvf.com) 
and fringed boots ($650; Neimanmarcus.com).
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