
WHAT WE 
BOUGHT

Call them the clotheshorse sirens 
of cyberspace: fashion bloggers who 
post photos of themselves swanning in 
their latest outfits, often daily. In a sort 
of online high school cafeteria/runway, 
people like Los Angeles’ Emily Schuman 
(Cupcakesandcashmere.com),  
D.C.’s anonymous, conservatively sleek  
E. (Districtofchic.com) and New York 
City’s model-pretty Kelly Framel 
(Theglamourai.com) strut their ensem-
bles. Yes, these visual style diaries do 
inspire (e.g., boots I bought after seeing 
them on E.’s feet). But does their “I feel 
pretty” vibe provide any service, other  
than feeding the egos of these camera-
happy shopaholics?

URL 
So Vain
When style bloggers show 
off their clothes online, is it 
inspiring or just narcissistic?

     What drives these women 
— and a few men — to anoint 
themselves models? And why do 
they both fascinate and annoy 
me, an old-fashioned stylista who 
would rather wear sweatpants to 
Fashion Week than show off my 
wardrobe on the Internet?

Maybe these mostly 20-some-
things, bred on Instagram and 
Facebook, can’t even get dressed 

without fishing for compliments. 
“These blogs are so indicative of 
Gen Y,” says Michael Fisher of 
New York City forecasting firm 
Fashion Snoops. “These bloggers 
are very self-aware and used to 
being able to share everything. 
They want feedback.” 

Pinterest tells us that the 
masses like to tout their perceived 
good taste to the public, even if 
it runs toward neon neoprene 
dresses. But using your body to 
broadcast your flair — especially 
without much useful advice (how 
to walk in platform shoes, where 
to score Tory Burch at half-price) 
— reeks of “look at me!” fever.

“ W hat trips me up about 

personal style blogs is the idea 
that everyone looks great every 
day,” says D.C. blogger Rachel 
Cothran of Projectbeltway.com, 
who prefers brainy discourse on 
fashion and street-style shots of 
locals on her site. “I can’t imagine 
self-paparazzi-ing that way.”

“Bloggers edit out negative
comments, so you see a 
skewed little world.”

L.A.’s Emily Schuman 
recently penned a 

book, “Cupcakes and 
Cashmere,” based on 
her style blog by the 

same name.

1. Sigerson Morrison’s black flats 
boast an Arabian Nights shape 
($200, Zappos.com). 2. A floor-
sweeping, floral, ’60s gown 
made multiple appearances at 
weddings this summer ($395, 
Annie Cream Cheese, 3279 M St. 
NW; 202-298-5555). 3. Room & 
Board’s 60-inch-wide Jasper 
Sofa = instant reading nook 
($1,100, Room & Board, 1840 
14th St. NW; 202-729-8300). 
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New Yorker Leandra Medine, 
a.k.a. Manrepeller.com, does run 
photos of herself on her blog. But 
unlike many in the Sisterhood 
of the Endlessly Photographed 
Pants, she doesn’t accept “gifted” 
merch (freebies). And she seems 
in on the joke, showing herself in 
haute frocks, but with unshaven 
legs and goofball expressions.

“Blogs should start a conver-
sation,” says Medine, and sure 
enough, the lively comments 
section of her site features just 
as many “fab dress!” love notes 
as it does critiques of her mix-
and-mismatch style.

Still, most of these sites serve 
as mere echo chambers. The 
Glamourai’s Framel pouts in an 
Ali Ro sheath above a link to the 
brand’s website. Local girls Carlis 
Sanchez and Katya Ananieva of 
Spicycandydc.com show off their 
clashy, slightly trashy outfits in 
what seem to be U Street alleys. 
The comments on both sites are 
nothing but glowing. “Many blog-
gers edit out negative comments, 
so you see a skewed little world,” 
says Fashion Snoops’ Fisher. 
“From an editorial perspective, it 
amounts to personal fan pages.” 

Anyone who loves fashion 
knows that part of dressing well 
is elevating your self esteem. And 
that, or the creative pleasure of 
assembling a photo shoot cel-
ebrating yourself, may be what 
drives most bloggers. 

“Blogging pushes my personal 
style, and I enjoy seeing everyday 
people put together outfits,” says 
D.C.’s Abbey Brandon, who stars 
in her own monument-backed 
shots at Districtdressup.com. 

I like how Brandon uses our 
fair city as a stage set, and she 
has nice shoes. But me, I’ll stick 
to wearing (and writing about) 
the sartorial armor of fashion 
because I love it, not because I 
want to use the Web as a glorified 
mirror. JENNIFER BARGER
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This is the real (fashion) deal.
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